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Balancing environmental sustainability
with economic sustainability



North Star moves from Research to Strategy 
to Creativity to Action



Brand Dev 
Process Stakeholder & Community Education

Insight Gathering & Research

DNA & Strategy Formation

Creative Brand & Message Development

Brand Action & Implementation Ideas



Research



Research Instruments
• Situation Analysis

• Research and Planning Audit

• Site Visit:
• Familiarization Tour
• Stakeholder/Resident Interviews
• Focus Groups
• Undercover Interviews

• Community Survey (Residents)

• Brand Barometer (Residents)

• Consumer Awareness and Perception Study (Quantitative)

• External Influencer Perception Study (Qualitative)

• Competitive Positioning Review



Strategy



NJ Highlands Approved DNA Platform Statement

For urbanites open to explorations off the beaten path,Target 
Audience:

Point-of-Difference:

Benefit:

Frame of 
Reference:

the New Jersey Highlands Region, a vast, peaceful, 
and protected watershed 40 miles west of Manhattan,

defies preconceived notions of New Jersey, granting 
new discoveries and a natural retreat from the most 
densely populated areas in the nation

so you can pick a getaway from “leisure as usual.” 



you never Knew Fersey.



Logo & Strapline



Highlands

you never Knew Fersey.



Highlands
you never Knew Fersey.

you never Knew Fersey.



NJ Highlands Color Palette



NJ Highlands Brand Standards



Brand Executions



Highlands
nor K

ESCAPE
THE EXРEСTEО

IN THIS ISSUE
FLOAT THE DELAWARE
IN WARREN COUNTY

CHASE WATERFALLS
N PASSAIC COUNTY

EXPLORE
IN HUNTERDEEAVENDER FIELDSCOUNTY

PICNIC AT HIGH POINT STATE PARKSUSSEX COUNTY

BIKE THE COLUMBIA TRAIL
IN MORRIS COUNTY

發 SUMMER 2025

BERGEN HUNTERDON MORRIS AIC SOMERSET sus
& WARREN

younever Knew Fersey.















































































Congratulations, 
New Jersey Highlands Region!


