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FOREWARD

This booklet has been prepared for distribution to the general pub­
lic and those concerned with the control of outdoor advertising
adjacent and visible to Interstate and Federal Aid Primary High­
ways in New Jersey.

The contents herein have been extracted directly from Chapter
41, Subchapter 8 of Title 16 of the New Jersey Administrative
Code. The regulations were originally filed and .promuLgated
by the Commissioner of Transportation in April 1973. These
regulations have been supplemented and amended as dated in
the context of the Administrative Code.

The Outdoor Advertising permit applications referred to herein
are available upon request from:

N.J. Department of Transportation
Bureau of Maintenance
Outdoor Advertising Section
12 Farrell Avenue
Trenton, New Jersey 08625
Telephone 609-292-4247
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SUBCHAPTl:R 8.

OUTOOOR ADVERTISIN(; UN LIMITED
ACCI::SS HIGHWA YS AND NONLlMITl::D
ACCESS IIICH\VAYS ON THE FEDERAL AID
PRIMARY SYSTEM

AUlhllrity

Unle" otherwise e""pre,,ly noted, all provisions of thiS .subchapter 8 of chapter 41

were adopted by the Cllrnmissioner of Transportation, pursuant II) authority dclepted at
N.J.S.A. 27:7 A-14, and were filed and became effective prillr to September I. 1969.

Rc-visillns were alsll filed and became crfective April 10, 1973, as R.1973 d.IOO. Sec: 4

N..I.R. 141("),:; N.J.R. 167Ib,.

lo:-t1·8.1

()efinitiom

PER;'lITS

Th,' lullulAlng lAurds and tefillS. when used In this suhchapter. shall have
thc t'oll<l\'1ng Illeantnil' unless thc e',ln{eXt dcatly indlcatcs lllhclwi,e

"AL'!" Illcans sL'L'!iun 131 u( Title ~3. United Slalcs Cudc (19115).
Lllllllllllnly re!erlt:d 1,1 as Tnk ) ul' the' J-lJghlAay Beaulification Act ul' 1')65

"Ad,cl tis,'IllCnl" means the llutdl)()/ diSplay UpOIl real pJOpl'rly "dtlnn

iluhlic view uf any \\fillng, prinltng, plclure'. painting, emblem, draW!11g, 'I~n 1)/

similar clevice imended tll illvile III dIJ\\ Ihe' allcntion III the puhllc \1' arn
~lJl,ds, fllelclLlIHlisc, prupcrt,. business. serVlLes, ,'ntL'rtallllllent III "llUSernCnl.

"Advertising structure" means any rigid or semi-rigid material, with or
without advertisement displayed thereon, situated upon or attacher! to real
property outdoors, primarily or principally for the puq)()se of furnishing a
background or base or support upon which an ad\'<,:rtisemcnt rnay h~ posted
or displayed.

"Advertising surface" means the advertising surface shall be the total
surface area of a sign upon which advertising may be placed, including border,
trim cutouts and extensions, but excluding decorative bases and ~uppor:s.

"Area of advertising surface" means the area in square fed measured by
the smallest square, rectangle, triangle, circle or combination thc,'eof which
will encompass the entire sign.

"Back to back sign"~See "back up."

"Back up" means an advertlsing structure erected upon the ground in the
rear of another structure, at a dIstance of not more (han 25 feet to ai/ow for
c'f(lssbraces, which conforms with the general lines and measurefy,enlS of the
other structure.
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"Business of outdoor advertising" means the engaging by any person In
the selling of outdoor advertising for profit through the erection, use or
maintenance of advertislllg structures or spaces. or the posting or dIsplay (.j

advertisements.

"Commercial or industrial activities for purposes of 1I117oned cnmmercial
or industrial areas" means those activities general!" recognized "s commercial
nr industrial by zoning authorities in this State. except that n(\:le of the
following activities shall be considered comm<::rciaJ or industrial:

I. Outdoor advertising structures;

2. Agricultural, forestry, ranching, grazlllg. farming and relatd
activities, including, but not limited to, wayside fresh produce stands;

3. Transient or temporary activities:

4. Activities not visible from the main traveled way;

5. Activities more than 660 feet from the nearest edge of the r;;", uf
way;

6. Activities conducted in a budding principally used as a r<:~idtrlce:

7. Railroad tracks and mlllor sidings.

"Controlled portIOn of the interstate system" means any portion of an
mterstate highway which IS constructed upon any part 0f nght-of-way, the
<.:ntire width of which was acquired subsequent to July I, 1956. exciudlllg those
segmrnts wliich traverse commercwl or industrial zones withlll the boundanes
of lIlcorporated municipalities, as ,uch boundaries eXIsted en Sc-ptrmber 21,
1959, wherein the use of real property adjacent to the Interstate System is
subject to municipal regulation or control, and which traverse other areas
where the land use, as of September 21, 1959, was clearly established by the
laws of the State as industrial or commercial.

"Entrance roadway" means any public road or turning roadway,
including acceleration lanes, by which traffic may enter the main-traveled way
of any Limited Access or Non-Limited Access Highway from the general road
system, irrespective of whether traffic may also leave the main-traveled way
by such road or turning roadway,

"Erect" means to construct, build, raise, assemble, place, affIX, attach,
create, paint, draw or in any other way bring into being or establish, but it shall
not include any of the foregoing activities when performed as an incident to
change of advertising message or normal maintenance or repair of a sign or
sign structure.

"Exit roadway" means any public road or turning roadway including
deceleration lanes, by which traffic may leave the main-traveled way of a
limited access or non-limited access highway to reach the general road system,
irrespective of whether traffic may also enter the main-traveled way of such
road or turning roadway,
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"Federal-aid primary highway" means any highway within that portion
of the State highway system as desIgnated or as may hereafter be so designated
by the State, which has been approved by the Secretary of Transportation
pursuant to subsection (b) of Section 103 of Title 23, United States Code.

"Freeway" means a State highway especial1y deSIgned for through mIxed
trat1ic over which abutters have no casement or right of light, air or direct
access, by reason of the fact thai 111Clr property abuts upon such way, with or
without service roads.

"Ground structure" means any advcrtis1l1g structure or display erected
upon the ground.

"Imprint" means the name, mark, symbol, seal or signature of a licensee.

"Incorporated municipalities" means citIes. towns, townships, villages,
boroughs and any municipalities governed by a Board of Commissioners or an
Improvement Commission.

"Informational site" means an area or a site established and maintained
with1l1 or adjacent to the right-of-way of a limited access highway by or under
the supervision or control of the Department of Transportation, wherein
panels for the display of advertising and informational signs may be erected
and maintained.

"Interstate system" means those highways cunstructed withll1 this State
and apprmed by the Secretary of TransportatIOn of the United States as an
llt1iClaJ portion of the National System of Interstate and Defense Highways
pursuant to the proVISions of Title 23, "Highways", of the United States Code,
as amended.

"Licensee" means any person. firm, corporation, co-partnership or
association who IS the holder of any valid and unrevoked license to engage in
the outdoor advertising business in this State

"LIcensed location" means a place, spot, site or space for which an
lJutdoor advertising permit has been duly issued for the erection or
mall1tenance of an advertising structure or display to be used for advertising
purposes within one year without regard to whether the same has actually been
constructed, painted or posted.

"Licensed structure or display" means any object or space used or to be
used for outdoor advertising purposes for which a permit has been duly issued.

"Limited access highway" means a highway especial1y designed for
through traffic, over which abutters have no easement or right of light, air or
direct access by reason of the fact that their property abuts upon such limited
access highway. For purposes of these rules, interstate highways, parkways
and freeways shall be conSIdered limited access highways.

"Main-traveled way" means the traveled way of a highway on which
through traffic is carried. In the case of a divided highway, the traveled way
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llf each of the separated roadways for tratTic in opposite dIrections is a maIn­

traveled way. It does not include such facilities as frontage roads. turning

roadways or parking areas.

";\jon-limned access highway" means highways. excluding freeway,.

parkway, and the inter'·tate sy,tem where the nght of reasonable acee" is not
demed.

"Parkway" means a Stare highway e,pecially de,igned for through

pa"enger tratTic over which abutters have no easement or right of light. air.
elr direct acce". by rt?ason of the fact t hat their property abuts upon such way.
wnh special treatment 1!1 land,caping and planting between roadway, and

along its borders, which borders may also lI1c1ude service roads open to mIxed

lratTie. recreational facilitIes such as pedestrian, bicycle and bridle paths.

merlooks and picnic areas and other nt?cessary non-commercial facilities.

"Permit" means a certificate. issued by the Outdoor Advertising Section

granting pe,mlssion to ereC[ a sign at the location described thereon.

"Permittee" means any person holding a valid and unrevokcd outdoor

ad\ertl'll1g pcrmlt.

"Premises" means tfut portion of the property wherein any industry,

comme rce , business, occupa tion . trade or se rvi ce is cond ucte d .
"Protected areas" means all areas inside the boundaries of this State within

660 feet or the edge of the right-of-way of limited access and non-limited access
highways. Protected areas also include all areas inside the houndaries of this

State which are beyond 660 feet of the edge of the right-of-way of the interstate

system or primary systcmllutside urban areas.

"Route" means a highway or set of highways including roads, streets,

boulevards, parkways. bridges and culverts needed to provide direct

communication between designated points.

"Safety rest area" means an area or site established and maintained within

or adjacent to the highway right-of-way by or under public supervision or

control, for the convenience of the traveling public.

"Scenic area" means any pubhc park or area of particular scenic beauty or

historical significance, as designated by the Commissioner of Transportation or

other State agency having and exercising such authority.

"Signs" means any outdoor sign, display, device, figure pain ting, drawing,

message, placard, poster, billboard or other tlung, whether placed on the ground,

rocks, trees, tree stumps or other natural structures or on a huilding, structure,

sign board, billboard, wallboard, frame. support, fence or elsewhere. and any
hghting or other accessories used in conjunctitll1 therewith, which is designed.

intended or used to advertise or inform. any part of the advertising or

information contents of which is visible from the main-traveled way of a limited
access or non-limited access highway.
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"Thickly settled district" me~m a commercj~l or Industrial zoned or

unmned are3 where business buildings or houses are less th~n 200 feet apart
along the street for one-qu~rter mile or ('ver,

"Tr~de n~me" includes the br~nd name, trademark, distinctive symbol or
()ther device l'r thing used to identify particular products or sen~ces,

"Tr~velcd w~y" means the portion of a ro~dw~y for the movement of
vehicles, exclu<;ive of shoulders,

"Turnpike" means the New Jersey Turnpike ~nd its branches,

"Unzoned eommerci~l or industrial areas" me~ns those areas which are not

zoned by St~te ('r local bw, regulation or ordin~nce, and on which there IS

located one or more perlTI~llent structures devoted to ~ commercial or industrial

activity or on which a commercial or industrial acti\~ty is actually conducted,

whether or not a permanent structure is iocated thereon, and the area along the

highway extending outward XOO feet from and beynnd the edge nf such acti~ty,

Each side nf the highway ",nil be cnnsldered separately ill applYll1g this

definition, All measurements shall be from the outer edges of the regularly used

buildings, parklllg lots. stnrage nr prncessmg and bndscaped areas nf the

cnlTImercial or industrial activities, nnt I'rom the property lines of the activities,

and shall be a long or para lie I to the edge or pavemen t 0 f the highway.

"Urban areas" mealls all urbani/cd area nr in I he case of all urbanized area

encompassing more than one state, that part of the urbanized area in this Slate,

or an urban place as designated by the Bureau of Census ha~ng a population of

5,000 or more and not within any urbanized area, within boundaries to be fixed

by responsible State and local officials in cooperation with each other, subject to

approval by the Secretary of Transportation of the United States. Such

boundaries shall, as a minimum, encompass the entire place designated by the

Bureau of Census.

"Visible" means the advertising copy or informative contents which are

capable of being seen without ~sual aid by a person of normal ~sual acuity.

"V-type sign" means a single structure ha~ng two faces in the shape of the

letter "V" when viewed from above, with the faces oriented in opposite

dire ctions,

"Zoned commercial or industrial areas" means those areas which are zoned

for business, industry, commerce or trade pursuant to a State or local zoning

ordinance or regulation.

As amended, R.1977 d.426, eff. November 16, 1977.
See: 9 NJ.R. 188(b), 9 NJ.R. 593(d).
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16:41-8.2 General provisions
(a) The Commissioner of Transportation is authorized, following public

hearings, to promulgate rules governing outdoor advertising which shall include
space, size, lighting and other requirements pertaining to the issuance or denial
of permits for the erection or maintenance of outdoor advertising signs within
protected areas of limited access and non-limited access highways, prescribing
the number, locations and types of and specificatIons for outdoor advertising
Slg.T1S, and designating the conditions under which outdoor advertising signs may
be erected and maintained.

(b) In connection with the Issuance of permi ts for outdoor advertising
signs, the Commissioner of Transportation is authorized to charge and collect
fees in such amounts as set forth in section 9(Permit fees) of this subchapter for
the issuance of such permits. The moneys received from such fees shall be
deposIted with the State Treasurer, and be subject to disbursement on order of
the Comnussioner of Transportation to defray the expense of administering the
provisions of this subchapter.

(c) In the promulgation of rules pursuant to this section, the
Comnussioner of Transportation shall give due consideration to the safety,
convenience and enjoyment of travel on the highways to which the rules
contained in this subchapter apply, to the public investment in such highways,
and to the type of information needed by the traveling public when using such
highways.

(d) The Commissioner of Transportation is authorized to designate certain
roadside areas as "safety rest areas" or "informational sites" and to provide by
rules for the erection and maintenance 01 SIgnS in such sites. In the establlsnment
and maintenance of such sites, the Commissioner of Transportation is authorized
to use existing right-of-way, notwithstanding any prohibition against such use set
forth in section 3(Signs prohibited within right-of-way) of this subchapter, or
safe ty or roadside rest areas as in his judgmen t are needed for this purpose. The
use of such land for safety rest areas or informational sites is a "highway
purpose" under the laws of the State of New Jersey.

(e) The Commissioner of Transportation is authorized to acquire by gift,
purchase or condemnation, real and personal property or the right to maintain
outdoor advertising signs in any protected area of limited access and non-limited
access highways for the purpose of implementing the rules in this subchapter. All
persons whose property is purchased or otherwise acquired, except by gift to the
State of New Jersey, pursuant to these rules shall receive just compensation
therefor.

16:41-8.3 Signs prohibited within right-of-way
No outdoor advertising signs shall be erected or maintained within the

right-of-way of any portion of limited access or non-limited access highways
within the State of New Jersey, except that this prohibition shall not apply to
signs, pUblic notices or markers erected or maintained by the Department of
Transportation, or the signs erected or maintained at the "informational sites"
designated by the Commissioner of Transportation pursuant to section 2
(General provisions) of this subchapter.
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16:41-8.4 General restrictions
(a) Any roadside signs permitted by section 5 (Types of signs permitted)

of rhiS subchaptGr shall be by permit from the Commissioner of Transportation
as provided in section 2 «('reneral provisions) of this subchapter and pursuant to
the conditions set forth in such permits, which conditions \vill be consistent with

the following.
! . '\Io off-premise outdoor advertising signs may be erected along the

Garden Stale Parkway or along portions of the New Jersey Turnpike which are

not incorporated into the Federal Aid Interstate Highway System.
2. No outdoor advertIsing signs may interfere or be likely to interfere

wi th the ability of the operator of a motor vehicle to have a clear and
unobstructed view of the strect or highway ahead or of approaching, merging or

intersecting traffic, or of official signs, signals or traffic control devices.
3. No outdoor advertising signs may attempt or appear to attempt to

direct the movement of traffic or interfere with, imitate, or resemble any official
traffic sign. signal or device, or utilize lighting equipmen t or reflectonzed

materials which emit or renect a red, amber or green color, except as may be
authorized by agreement between the Commissioner of Transportation and the

Umted States Secretary of Transportation.

4. Illumination of outdoor advertIsing signs must be effectively shielded
so as to prevent ltght from bemg dlfccted at any portIon of the main-traveled
way of the street or highway, or If not so shIelded, be of such low intensity or
brillance as not to cause glare or impair the vision of operators of motor velucles
on such street or hIghway, or otherwise impair the operation of a motor vehicle.

5. Signs which contain, include or are illuminated by any flashing,
intermittent or moving ltght or lights are prohibited, except those giving public
service information, such as, time, date, temperature. weather or similar
inform3 tion.

6. All such ltghting shall be subject to any other provisions relating to
lighting of signs presently apphcable to all highways under the Jurisdiction of the

State of New Jersey.
7. No outdoor advertising sign may be painted, drawn, erected or

maintatned upon trees, rocks or other natural features.
8. No outdoor advertising signs may be of such a type, size or character

as will endanger or injure pUblic safety, health or morals or be injurious to
property in the ViClllity thereof.

9. No outdoor advertising signs will be permitted which advertise
activities that are illegal under Federal or State laws or rules in effect at the
location of those sIgns or at the location of those activities.

10. No outdoor advertising signs will be permitted which have any

animated or moving parts, except those giving public service information, such

as. time, date, temperature. weather or similar mformation.
II. AU outdoor advertising signs must be maintaIned in a safe condition

with due regard for conditions of climate, weather and terrain.
12. No outdoor advertising sign will be permitted that is not clean or in

good condition.
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13. No outdoor advertising structure will he permitted which IS
abandoned or disused for a fixed period of one year after originally reported by
outdoor advertising staff. The permiltee shall he olliclally notitjed hy leiter of
said c1assillcalion of disuse or ahandonment in ord~r tltat appropriate remedial
action may he taken.

i. A Sigil shall be conSidered ahand'Jned when It IS deterrlllneo io be
structurally unsound hy a professronal engllleer, or It is in an aesthetically
hlighted condition, when 25 per cent of the surfac'e requires a reconditioiling of
the protective or decorative coalmg as evidenced hy, hut not limited 10, peelIng
or naking paint.

Ii. A sign which remains blank, void of advertlsmg copy for a fixed
period of one vear shall he conSidered disused.

14. No oUldool advertIsing sign v-.ill he PCflllllteJ which would
injuriously affect any public interest. In delermining whether Ihe issuance of a

permit would adversely affect any puhlic interest, the administrator of outdool
advertising shall comidcr pubhc sentJrllent as expressed by the governing

authorities and agencies of the United States, State of New Jersey or the county
or municipality within those boundaries the application is made.

I S. Adjustment, alteration, or removal of existing natural landscaping
within the right-of-way in order to increase or enhance the visibility of an
advertising structure will not be allowed, unless approval is obtained from the
departmen t.

As amended, R.1976 d.350, err. November 9, 1976.
See: 8 N.J.R. 442(a), 8 N.J.R. 581(b).
As amended, R.1977 d.426, erL November 16, 1977.
See: 9 N.J.R. 188(b), 9 N.J.R. 593(d).

16:41-8.5 Types of signs permitted

(a) No permit shall be issued by the Commissioner of Transportation for
outdoor advertising signs to be erected or maintained in any protected area

visible from the main-traveled way of any portion of limited access or
non-limited access highways exoept such signs as set forth in paragraphs I
through 4 of this subsection, which are subject to all of the rules promulgated by

the Commissioner of Transportation in this subchapter.
I. Directional and other official signs and notices. These types of signs

may be categorized as follows.
i. Directional signs: Included in this category are signs containing

directional information about public plaoes owned or operated by Federal, State
or local governments or their agencies, publicly or private!y-owned natural
phenomena, historiC, cultural, scientific, educational and religious sites, and
areas of natural scenic beauty or natura]]y suited for outdoor recreation, deemed
by the Commissioner of Transportation to be ill the interest of the traveling

public.
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ii. Official signs and notices: Included in this category are signs and
notices erected and maintained by public officers or public agencies within their
territorial or zoning Jurisdiction and pursuant to and in accordance with
direction or authorization contained In Federal. State or local law for the
purposes of carrying out an official duty or responsibility. Historical markers
authorized by State law and erected by State or local governmental agencies or
nonprofit historical societies may be considered official signs.

iii. Public utility signs: Included in this category are warning signs.
informational signs, notices or markers which are customarily erected and
main tained by publicly or privately owned public utilities, as essen tial to their

operations.

iv. Service club and religious notices: Included in this category are
signs and notices whose erection is authorized by law, relating to meetings of

nonprofit service clubs or charitable associations or religious services.

v. Public service signs: Included in this category are signs located on
school bus stop shelters, which shelters are authorized or approved by city,
county or State law. regulation or ordinance, and at places approved by the city.
county or State agency controlling the highway involved.

::!. On-premise signs, which may be categorized as:

i. SignS advertising the sale or lease of property on which they are

located;

ii. Signs advertising activities conducted on the property on which
they are located.

3. Off-premise advertising signs within the protected area of the
interstate system may be permitted in the following areas.

i. Signs located in commercial or industrial zones within the
boundaries of incorporated municipalities as those boundaries existed on
September 21, 1959.

ii. Signs located in all other areas where the land use as of September
::! 1 , 1959, was clearly established by State law as comme rciaJ or industrial wi thin
660 fee t of the nearest edge of the right -of-way.

iii. Signs located in zoned and un zoned commercial and industrial areas
Within 660 feet of the nearest edge of the right-of-way, any part of which was
acqulrCd on or before July 1,1956.

4. Off-premise advertising signs within the protected area of limited
access(other than the interstate system) and non-limited access highways may be

permitted In the following areas.

i. Signs in areas which are zoned industrial or commercial under the

authority of State law.

ii. Signs loca ted In unzoned commercial or industrial areas.
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16:4]-8.6 Standard requireJlwn t8

(a) A sign is subject to the requirements of its type as indicated below. In
those cases where a sign is erected so that it is visible to two or more roadways,
the more stringent requirements shail be applicable.

Note' The rules in subsections (a) an d (b) of this section apply to
directional and other official signs and notices which are erected
and maintained within 660 feet of the nearest edge of the
right-of-way of the interstate and Federal-aid primary system, and
which are visible from the main-traveled way of the system. These
standards do not apply to directIOnal and other official signs
erected on the highway right-of-way. A "no fee" permit is
required. as detailed in sectIOn 10 of this subchapter.

I. Directional signs:

I. Activities or attractions eligible for directional signing shail be
limited to natural wonders. scenic attractions. historical attractions, educational,
cultural, scientific and religious institutions or activities, and outdoor
recreational areas.

ii. To be eligible, priva tely-owned at tractions or activi ties must be
nationally or regionally known and of outstanding interest to the traveling
public. Final determination of eligibility shall be made by the Commissioner of
Transportation.

iii. The message on directional signs shall be limited to the
identification of the attraction or activity and directional information useful
to the traveler in locating the attraction, such as mileage, route numbers or
exit numbers Superfluous information or pictorial or photographic
representation of the activity or its environs is prohibited.

iv. DirectIonal signs must not exceed twenty feet in length, width or
height, or 150 square feet l1l area including border, trim, cutouts and
extensions, but excluding decorative bases and supports.

v. Double-faced, back-to-back or V-type signs shall be considered as
two signs. Maximum size of signs shaJJ apply to each face.

vi. Illumination of directional signs is permitted, subject to Section
4, General restrictions, of this Subchapter.

vii. Each location of a directional sign must be approved by the
Commissioner of Transportation.

viii. No directional sign may be located within 2000 feet of an
interchange or l1ltersection at grade along a limited access highway or within
500 feet of an interchange or intersection at grade along a non-limited access
highway (measured along the highway from the nearest point of the beginning
or ending of pavement WIdening at the exit from or entrance to the main
traveled way).
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ix Signs may nOl be located wllhin 2000 feet of any of the following
which are adjacent to limited acces, highways or within 500 feet of any of the
folJowll1g which are adjacent to non-limited access highways:

(1) Scenic areas designated as such by the Commissioner of
Transportation or other Slate agency having and exercising such authority;

(2) Safety rest areas;

(3) InformatIOnal sites.

x. No two directional signs facing the same direction of travel shall
be spaced less than one mile apart.

xi. Not morc than three directional signs pertaining to the same
actiVity and facing the same direction may be erected along a single route
approaching the activity

xii. Directional signs on limited access highways shaH be within 75
miles of the activity and directional signs on non-limited access highways shaH
be within 50 mib of the activity.

2. Official signs and notices:

i. Public utility signs

(I) Application, for erectIOn of signs. nlltices or markers on
hmited acce,s and non-limited access highways, essential to the operation of
a particular publiC utility IIlstallation shall be reviewed by the Commissioner
of Transportation who shall determine the size, spacing, lighting, location and
number of signs permitted.

(2) In no event shall such signs exceed ten feet in length, width or
height or !OO square feet in area. including border, trim. cutouts and
extensions, but excluding decorative bases and supports.

ii. Service club and religious notices:

(I) No more than one sign or notice shall be erected on each side
of a highway.

(2) Such signs shall be iocated no further than two miles from the
organization or activity and shall not exceed eight square feet in area.

(3) No sign shall be iocated within 2000 feet of an interchange or
intersection at grade along a limited access highway or within 500 feet of an
mterchange or intersection at grade along a non··limited access highway
(measured along the highway from the nearest point of the beginnmg or ending
of pavement widening at the exit from or entrance to the main traveled way).

(4) Illumination of these signs is permitted, subject to Section 4,
General restrictions, of this Subchapter.

(5) No sign may be located within 500 feet of any of the following
which arc adjacent to the highway:
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(A) Scenic Areas designated as such by the Commissioner of
Transportation or other State agency having and exercising such authority;

(B) Safety rest areas;

(C) Informational sites.

(6) Double-faced, back-to-back or V-Type signs are prohibited.

iii. Public service signs:

(l) Public service signs must identify the donor, sponsor or
contributor of said shelters:

(2) The signs must contain ,afety ,Iogans or messages, which shall
occupy no! bs than 60 per cent of the area of the sign. No other message is
allowed;

(3) Such signs may not exceed 32 square feet in area;

(4) Not more than one sign on each shelter shall face in anyone
directIon.

3. On-premise signs on limited access and nonlimited access highways:
i. Signs advertising the sale or lease of property on which they are

located.
(I) These types of signs must carry wording notifying the public

that the property is for sale or lease. The name, address and telephone number
of the owner or agent and a description of the area for sale or lease may also be
included. No superfluous descriptive information will be permitted.

(2) Such signs must not exceed 20 feet in length, width or height,
or I SO square feet in area, includip.g border, trim, cutouts and extensions, but
excluding supports.

(3) Not more than one such sign advertising the sale or lease of the
property will be allowed on anyone street frontage. Maximum size limitations
shall apply to each side of a sign structure.

As amended, R. t 976 d.350, err. November 9, 1976.
See: 8 NJ.R. 442(a), 8 N.J.R. 58t(b).

(4) Signs may be illuminated; however, the lighting must comply
with section 4 of this subchapter.

ii. Signs advertising activities being conducted upon the property
where the signs are located.

(I) These types of signs shall be limited to one sign at a distance
greater than SO feet from the advertised activity, unless such property fronts on
more than one street, in which case such sign may be erected on each street
frontage. Signs adjacent to the Interstate Highway System must not exceed 20
feet in length, width or height, or I SO square feet in area, including border, trim,
cutouts and extensions, but excluding decorative bases and supports. On limited
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access highways, these signs must be displayed in such a manner as to have only
one face visible to traffic proceeding in anyone direction.

(2) Not more than one sign may be erected within 50 feet of the

advertised activity. Signs adjacent to the Interstate Highway System must not
exceed 25 feet in height or 60 feet in horiLOn tal dimensions or 1,000 square feet
in the area, including border, trim, cutouts and extensions, but excluding

decorative bases and supports.

As amended, R.1976 d.350, eIT. November 9, 1976.
See: 8 N.J.R. 442(a), 8 N.J.R. 581(b).

(3) Any writing;, displays, signs or other devices erected upon or

attached to a main building (the advertised activity) will not be limited in size,

number, location or direction. However, such signs, displays, writing or other

advertisemen ts are subject to section 4 of this subchapter.
(4) Illumination of these signs is permitted subject to the general

restrictions outlined in section 4 of this subchapter.
(5) In the event there is a change in the use of the premises, unless

the SlgIl is changed to renect the different use, an off-premise advertising permit
must be ubtained a, of the date the change of use becomes effective.

(6) Any person who after a change in use continues to advertise the

former business conducted on the premises or advertise anything other than the
business conuucted on the premises, without a permi t, is deemed to be in
Violation of the law and subject to the same terms and conditions for removal
and penalties as any other permittee.

(7) At any time prior to the date of removal, any person in

violation of the law may make application for a permit in order to comply with
the statute.

(8) On nonlimited access highways, a sign whose entire surface
slowly rotates may be permitted if determined to be nondistracting to the
motorist and not otherWise contrary to the interest of highway safety. Written
approval must be obtained from the administrator of outdoor advertising and
permits.

As amended, R.1976 d.350, ell. November 9, 1976.
See: 8 NJ.R. 442(a), 8 NJ.R. 58I(b).

4. 01'1'- premise advertising signs permitted within the uncontrolled
portion of interstate highways and within the protected area of all other limited
access highways in LOned and unzoned commercial or industrial areas.

i. The maximum area for the advertising surface of anyone sign shall
be 1,000 square feet. The overall advertising surface of the sign structure shall
not exceeu a maXlmum height of :!5 feet and a maximum length of 60 feet,
except where the sign is erecteu upon or attached to a building. In such event
the maXlmum area may be 1,.:!OO square feet, the maximum height 30 feet and
the maximum length 60 feet. All dimensions include border, trim, cutouts and
extenSIOns, but exclude decorative bases and supports.

ii. Signs may not be located within 2,000 feet of any of the following
which are adjacent to the highway:
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( 1) Scenic areas designated as such by the Commissioner of
Transportation or other State agency having and excercising such authority;

(2) Safety rest areas;
(3) Informational sites.

Iii. Spacing between signs alung each side of the highway shall be a
mmimum of 1,000 feet.

iv. No Stgn may be located within 2,000 feet of an interchange or
intersection at grade (measured along the limited access highway or freeway
from the nearest point of the beginning or cnding or pavement widening at the
exit from or entrance to the main traveled way).

v. Illumination of such signs is permitted, subject to Section 4,
General restrictions, of this Subchapter.

vi. In counties having a population of over 500,000, signs erected
upon or attached to buildings may exceed the limitations set forth in
subparagraph i of this paragraph provided the Commissioner of
Transportation determines that such is customary use within the county. In
no event shall any sign exceed 3,500 square feet in area.

vii. The maximum size limitations shall apply to each side of a sign
structure. Signs may be placed back-to-back, side-by-side or in V-type
construction with not more than two displays to each facing, and such sign
structure shall be considered as one sign.

viii. The above spacing between structures provisions do not apply
to structures separated by a building or other obstructions in such a manner
that only one sign facing located within the above spacing distances is visible
from the highway at anyone time.

IX. In addition to the spacing requirements set forth in this
subsection, no sign shall be placed so that it restricts the line of sight to any
existing sign to less than the distance in lineal feet equal to twice the square
feet licensed by the existing permit.

5. Off premise advertising signs erected within the protected area of
non-limited access highways in zoned and unzoned commercial or industrial
areas as defined herein.

i. The maximum area for the advertising surface of anyone sign shall
be 1,000 square feet. The overall advertising surface of the sign structure shall
not exceed a maximum height of 25 feet and a maximum length of 60 feet,
except where the sign is erected upon or attached to a building. In such event
the maximum area may be 1,200 square feet, the maximum height 30 feet and
the maximum length 60 feet. All dimensions include border, trim, cutouts and
extensions, but exclude decorative bases and supports.

ii. In counties having a population of over 500,000 signs erected upon
or attached to buildings may exceed the limitations set forth in subparagraph
i. of this paragraph, provided the Commissioner of Transportation determines
that such is customary use within the county. In no event shall any sign exceed
3,500 square feet in area.
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iii. The maximum size limitations shall apply to each side of a sign
structure. Signs may be placed back-to-back, side-by-side, or in V-type
construction with not more than two displays to each facing, and such sign
structure shall be considered as one sign.

iv. Signs may not be located within 500 feet of any of the following
which are adjacent to the highways:

(1) Scenic areas designated as such by the Commissioner of
Transportation or other State agency havmg and exercising such authority;

(2) Safety rest areas;

(3) Informational sites.

v. Outside of all incorporated cities and thickly settled districts, no
two structures shall be spaced less than 300 feet apart. Within all incorporated
cities and thickly settled districts, no two structures shall be spaced less than
100 feet apart.

vi. The above spacing between structures provisions do not apply to
structures separated by a building or other obstructions in such a manner than
only one sign facing located within the above spacing distances is visible from
the highway at anyone time.

vii. In addition to the spacing requirements set forth in this
subsection, no sign shall be placed so that it restricts the line of sight to any
existing sign to less than the distance in lineal feet equal to twice the square
feet licensed by the existing permit.

viii. Illumination of these types of signs is permitted subject to
Section 4, General restrictions. of this Subchapter.

6. Explanatory notes:

i. Official and on-premise signs, as defined in Section 5, Types of
signs permitted, of this Subchapter shall not be counted nor shall
measurements be m<!de from them for purposes of determining compliance
with spacing reqUirements.

ii. The minimum distance between structures shall be measured
along the nearest edge of the pavement between points directly opposite the
signs along each side of the highway and shall apply only to structures located
on the same side of the highway.

7. Interpretation:

i. The provisions contained herein shall constitute the standards for
effective control of signs, displays and devices consistent with the Highway
Beautification Act.

ii. The provisions contained herein pertaining to the size, lighting and
spacmg of outdoor advertising signs permitted in zoned and unzoned
commercial and industrial areas shall apply only to those signs erected
subsequent to the effective date of Chapter 353, Laws ofN. J. 1971, except for
those signs erected within six months after the effective date of Chapter 353,
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Laws of N. J. 1971, In zoned or unz.oned commercial or Industrial areas on
land leased prior 10 such effectIve date, provided that a copy of such lease be
filed with the New Jersey Department of Transportation within 30 days
follovv'ing such effective date.

1'. Notice of effective control: At any time that a bona fide State,
county or local zoning authority has made a determination of customary use in
zoned commercial or industrial areas within the geographical jUrisdiction of such
authority, and has established within such areas regulations which are enforced
with respect to the siz.e, lighting and spacing of outdoor advertising signs
consisten t 'Wi th the inten t of the HighwaY Bea utification Act of 1965, as
amended, and with customary use, such regulations regarding size, lighting and
spacing shall apply in lieu of the controls outlined in this section, and the State
01 New Jersey shall notify the Federal highway administrator of this fact as
notice of effective control.

As amended, R.1977 d.426, eff. November 16,1977.
See: 9 NJ.R. t88(b), 9 N.J.R. 593(d).

16:41-8.7 Licen~e provisions
(a) Any person, group of persons, municipality or other jurisdictional

authority who shall engage in the business of outdoor advertising for profit
through rental or other compensation received for the erection, use or
maintenance of outdoor advertising structures and other objects upon real
property within public view is reqUired to obtain a license.

(b) An application for a license may be obtained from the New Jersey
Departmen t of Transportation, Outdoor Advertising Section, 1035 Parkway
A..enue, Trenton, New Jersey OR625. Completed applications should be returned
to the outdoor advertising section along with the annual fee of $200.00.

(c) A license shall remain in effect until March 31 following the date of
issue. An application for renewal shall be filed with the Department of
Transportation Outdoor Advertising Section on or before March 15 preoeding its
expiration. Any licensee not intending to remain in the business of outdoor
advertising beyond the expiration date of its license shall notify the outdoor
advertising section to that effect not later than March 15 preceding its

expiration.
(d) An applicant for a license who does not reside in this State or which is

a foreign corporation not authorized to do business in this State, is required to
file with his or its application, a bond running to the State in the sum of $2,000,
satisfactory to the Commissioner of Transportation and with surety approved,
conditioned upon the observing and fulfilling by the applicant of all the
provisions of the law and the rules contained in this subchapter. Upon default in
the condition of such bond. Appropriate action shall be taken to enforce the
collection thereof in a court of competen t jurisdiction. A bond shall remain in
full force and effect so long as any obligation to the State in such license shall
remain unsatisfied.

(e) A lioensee who places his or its imprint on a sign but does not own
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same must indicate, along with his or its imprint, whether such sign is painted,
maintained or both by such licensee.

As amended, R.1977 d.426, eff. November 16, 1977.
See: 9 N.J.R. 188(b), 9 NJ.R. 593(dl.

16:418.8 Permit provisions

(a) The rules regarding when a permit is required are as follows.

I. Any person, whether required to be licensed or not. before erecting,
maintaining or using any outdoor advertising structure or other objects as
outlined in section ~ (Types of signs permitted) of this subchapter other than
directional and other official signs ,LId notices erected by the Department of
Transportation, for the display of outdoor advertising matter in "protected
areas", must obtain a permit from the New Jersey Department of
Transporta tion.

2. Advertisements on theatre marquees other than the one on which the

marquee is located are required to apply for and obtain a permit.

(b) Rules concerning the application for permit are as foHows.

I. An application for a permit may be obtained from the New Jersey
Department of Transportation, Outdoor Advertising Section, 1035 Parkway
Avenue, Trenton, New Jersey 08625. Completed applications should be returned
to the New Jersey Department of Transportation Outdoor Advertising Section.

2. No refund shall be made after an application for permit has been filed
with the outdoor advertising section.

3. If an outdoor advertising sign is erected prior to obtaining a permit
for same, the following late filing charges shaH be imposed in addition to the
regular statutory fees:

When statutory fees
are more than

SO.OO
2.00
4.00

10.00

But are
not more than

$2.00
4.00

10.00

Late filing
charge is

$10.00
15.00

20.00
30.00

(c) The applicatIOn shall specify the location where the sign is to be placed

and maintained. If, after approval of such application and issuance of a permit,
the sign is removed from the approved location, such permit shall be null and

void.
(d) A single application may cover a double-faced, back-to-back or V-type

sign. A separate fee (if applicable) shall be charged for each advertising surface.

(e) Rules concerning the alteration of surface area are as follows.
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1. In the case where a permittee desires to enlarge or reduce the surface
area of an advertising display, application for a new permit shall be made in the
same manner as in the case of an application for an original permit. The
application must be accompanied by the reqUired fee.

2. Whenever a permittee finds it necessary to add one or more panels to
an already existing advertising structure or object for which he has a valid
permit, he is required to apply for an additional permit and pay the permit fee
for each permit. Any additional panels must be of identical measuremen ts with
the existing panels.

(f) Rules concerning the name of holder of the permit are as follows.
I. The name of the permittee shall be placed in a conspicuous position

on the advertising structure for which a permit has been issued within 30 days
after the date of issuance. Failure to do so may result in revocation of the
permit.

2. Whenever a ground structure is not built within 30 days after the date
of issuance of the permit, the permittee is required to put up a post at the
extreme end of the licensed location nearest to the highway and affix his name
to it. Failure to do so may result in revocation of the permit.

(g) In the case of advertising structures other than the kind customarily
used for outdoor advertising, the application shall be accompanied by a drawing
or sketch of the structure (that is, pylon, tower, and the like), indicating what
area of it will be put to advertising use.

(h) Rules concerning the advertising area to be enclosed are as follows.
1. The area of any billboard, structure or other object affixed to or

pain ted upon the wall of any 'building or structure not especially erected and
maintained for outdoor advertising purposes, for which billboard, structure or
object a permit has been granted, shall be enclosed within a molding or border
which is clearly visible.

2. Whenever a wall space is not in use after 30 days from the date of
issuance of a permit, the permittee is required to identify the surface area of that
portion of the wall where the advertisement is to be placed by affixing or
inscribing his name thereon.

(i) A permit shall be in force from the date issued to the following March
3 I , unless revoked.

U) Rules concerning the renewal of permit and late renewal charges are as
follows.

I. A permit, unless revoked or cancelled, may be renewed for the
following year by application under the same terms and conditions of the
original application and filed not later than March 15 preceding its expiration
date. Application of renewal shall be in the form of an official invoice or similar
official billing record of the outdoor advertising section, which is to be
submitted with the appropriate annual fee.

2. The renewal of a permit shall not be approved if altered from the

original application, except for a change of address of the permittee. The
advertised display location is subject to reinspection as deemed necessary by the
administrator of outdoor advertising.
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3. If an application for the renewal of a permit is made after the
expiration date of the last valid permit. the following late filing charges shaH be
imposed in addition to the regular statutory fees:

\Vhen statutory fees
are more than

$0.00
4.00

10.00

But are
not more than

$4.00
JO.oO

Reinstatement
charge is

$5.00
10.00
20.00

4. A permittee who fails to renew a permit shall be required to remove
the sign not later than the expiration date of the permit.

(k) No permit issued to a person required to obtain a license under the law
is valid unless the license is in full force and effect.

Asamendcd, R.1977 d.426,eff. November 16, 1977.
See: 9 NJ.R. 188(bJ, 9 NJ.R. 593(d).

16:41-8.9 Permit fees
(a) In connection with the issuance of permits for outdoor acwrtising, the

Commissioner of Transportation shall charge and collect permit fees for certain
types of signs as outlined in subsection (b) fl' this section, in accordance with
the fee schedule contained in subsection (c) of this se.:tion. The moneys received
from such fees shall be deposited with the State Treasurer, and be subject to
disbursement on order of the Commissioner of Transportation to defray the
expenses of administering the provisions of the rules contained in this
subchapter.

(b) The following list indicates the types of signs subject to permit fees.
1. Directional and other ofl1cial signs and notices (no fee reqUired-see

section 10, No fee permits).

Cross-reference
NJ.A.C 1641~8.5(a)

2. On premise signs (no fee required).

Cross Reference

N.JAC 1641-8.5(b)

3. OtT premise advertising SIgns within the uncontrolled portion of
interstate highways and within the protected area of all other limited access
highways (fee required based on sq. footage of advertising surface - see
subsection (c) of this Section).

Statutory Reference

NJS.A.277A-17
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Cross Reference

NJAC 16:41-85(c)

4. Off premise advertismg signs within the protected area of non-limited
access highways (fee required based on sq. footage of advertising surface ­
see subsection (c) of this Section).

Statutory Reference

NJ SA 27:7A-17

Cross Reference

NJA.C 1641-85(d)

(C) The fee for each sign requiring a permit pursuant to N.J.A.C.
16:41-8.8(a) will be based upon the size of the advertising surface area as
foIJows:

Advertising Surface Area
in Square Feet Annual Fee Interim Fee

Over Not More Than

50 $ 200 $\.00
50 100 4.00 2.00

100 150 6.00 3.00
ISO 200 8.00 4.00
200 250 10.00 5.00
250 300 12.00 6.00
300 350 15.00 7.00
350 400 20.00 10.00
400 450 25.00 12.50
450 500 30.00 15.00
500 550 35.00 17.50
550 600 40.00 20.00

600 650 45.00 22.50

650 700 50.00 25.00

700 750 60.00 30.00

750 800 70.00 35.00
800 850 80.00 40.00
850 900 90.00 45.00

900 950 100.00 50.00
950 1000 110.00 55.00

1000 125.00 62.50

(d) An annual fee is required for a permit issued between April I and
September 30, inclusive.
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(e) An interim fee is required for a permit issued between October I and
the following March 31 inclusive.

(I) The renewal fee for a permit will be based on the annual rate and will
be accepted under the same terms and conditions of the original application.

(g) No refund will be made after an application for a permit has been filed.

16:41-8.10 No fee permits

(a) Rules concerning when no fee permits are granted are:

I. A no fee permit shall be granted for directional signs and notices as
detailed in Section 5, Types of signs permitted, of this Subchapter.

2. An application for a no fee permit may be obtained from the
Department of Transportation, Outdoor Advertising Section, 1035 Parkway
Avenue, Trenton, New Jersey 08625.

3. Before such permit may be issued, the sign must be in conformance
with the applicable provisions of the law and the rules and regulations
promulgated in this Subchapter. The permit is subject to the same terms and
conditions regarding revocation.

(b) Rules concerning permit duration and renewal of permit are:

I. A no fee permit shall remain in effect until March 31, following date
of issuance.

2. A no fee permit may be renewed by filing with the Bureau on or
before March 15, preceeding its expiration, an application for renewal on
forms available from the Outdoor Advertising Section.

16:41-8.11 Causes for revocation of license or permit

(a) A license or permit may be revoked for cause for any of the fallowing
reasons:

I. Whenever any statement made in the application for a license or
permit is knowingly false or misleading;

2. Whenever any provision of the law or rules contained in this
subchapter are violated:

3. Whenever a stipulation made in the granting of the license or permit
is violated;

4. Whenever the advertising area used is in excess of the licensed area;
5. Whenever a licensed structure is not maintained in a safe, sound and

good condition;
6. Whenever the licensed display is being maintained upon public

property without the express permission of the governing authority;
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7. Whenever the licensed display is being maintained without the

consent of the owner of the property or his duly authorized agent;

8. Whenever the existing natural landscape of the right-of-way has been
trimmed, aitered, or destroyed in any way hy the permittee, or agent thereof,
without the approval of the Department of Transportation, in order to enhance
and increase the visibility of the advertising structure.

As amend~d, R.t 977 d.426. eff. No\'~mber 16, 1977.
See: 9 NJ .R. 188(b). 9 N.J .R. 593Id).

16:41-8.12 Notice of revocation of license or permit

(a) \\-'hen it shall appear to the administrator of outdoor advertising that
any person has committed a violation or offense as stated in section 11, Causes
for revocation of license or permit, of this sUbchapter, such person will be given

a written notice stating the violation or offense, and within 30 days he must:

I. (orrect the violation or offense, if same is subject to correction or
compliance; or

2. Remove all signs, spaces. advertisements and advertising structures; or

3. File a protest in \\'fiting under oath, signed by himself or his duly
authorized agen t, stating the reason for the protest. In addition, the licensee or
permittee may request a hearing (see section 13, Nature of hearings, of this
subchapter).

Note: The filing of a protest and request for a hearing does not
abate any penalties due, nor stay the right of the Commissioner
of Transportation to remove any signs, spaces, advertisements or
advertising structures within 30 days of the giving of notice,
unless the licensee furnishes security of the kind and in the

amount satisfactory to the State supervisor.

(b) If the licensee or permittee filed a protest but did not request a
hearing, the administrator of outdoor advertising shall carefully consider aU

available relevant information and then make an order confirming, modifying or

vacating the original finding or determination.

(c) %enever a license or permit has been revoked. the former holder shall

be reqUired to surrender same to the New Jersey Department of Transportation,
Outdoor Advertising Section, 1035 Parkway Avenue, Trenton. New Jersey

08625.

As amended, R.197 7 d.426, en. November 16. 1977.
See: 9 N.J.R. 188(b), 9 NJ.R. 593(d).
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16:41-8.13 Nature of hearin~s

(a) An informal hearing before the adminisLrator of outdoor adverllsl[1g is
in the nature of a conference, with or without representallon on behalf of Ihe
licensee or permittee.

(b) At a formal hearing, all evidence is laken befure a l'ourt recordeL and

the parties are not bound by common law or statutory rules n! c\ldcncc. All

testimony having reasonable probative value is admitted, but Lmmalenal.
irrelevant or unduly cumulative testLmony may be excluded. levery party has the

right to present his case or defense by oral or dncumentary evidenc'c', '" subIl1lt

rebuttal evidence and to conduct such cross-examination as may be regulfed 1'01

a full and true disclosure of the facts.

(c) After all parties have been given the opportunity of presenting all the

evidence in support of the Issues, the administrator shall take the matter under
advisement and reach a determination on the record and facts disclosed. Upon

reaching a determination, the licensee or permittee shall notify hiS representative

by mail of the determina tion made.

As amended, R.1977 d.426. err. November J6, 1977.
See: 9 N.J,R. 188(b), 9 NJ.R. 593(d).

16:41-8.14 Notice of violation
(a) Any advertising structure, or other object, used or to be used for the

displaY of outdoor advertising and not authorized by a valid pel mit is unlawful

(b) The owner of such structure shall be given a written notice citing the

violation, and wihtin 30 days he must:

1. Correct the violation, if possible; or

2. Remove all signs, spaces, advertisements and advertising structures.

16:41-8.15 Removal provisions
(a) If within 30 days after mailing a notice of revocation of licen,e or

permit (see section 12 of this subchapter) or a notice of violation (see sectIon 1.+

of this subchapter) the violation or offense cited has not been corrected to the

satisfaction of the administrator of outdoor advertising, the Commissioner of

Transportation may order the immediate removal of the advertising structure or

other object used or to be used for the display of outdoor advertising and may

recover from the owner or pe rson, in addition to any other penalties provided by

law, double the cost of removal or the sum of $50,00, whichever is greater.
(b) Whenever the power of removal is exercised, the Commissioner of

Transportation may, without further notice to the owner of the unlawful

structure, deputize any person or persons to enter upon private property,

without liability, to effect said removaL

As amended, R,1977 d.426, eft'. November 16, 1977.
See: 9 NJ,R, 188(b), 9 NJ,R, 593(d),
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16:41-8.16 Penalties
(a) In addition to the penalties stated in section 15 (Removal provisions)

of this subchapter regarding the removal of advertisements or any object used
for advertising purposes, any per~on who erects, uses or maintains any
advertising structure or other obiect for outdoor advertising, or authorizes his

name or its name to be used in connection therewith, without complying with

all of the applicable prOVIsions of the act. is liable to a penalty of not less than

SSO.OO nor morc than $200.00 for each offense, and in default of the payment
of such penalty is subject to imprisonment for a period not to exceed 30 days.

(b) Each day of violation is deemed to be a separate offense.
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